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Objective and Scope 

The purpose of this Social Media Policy (the “Policy”) of Silver Tiger Metals Inc. (together with its 
subsidiaries, the “Corporation” or “Silver Tiger”) is to provide guidelines for all of the employees, 
officers, directors and consultants of the Corporation (“Silver Tiger Personnel” or “you”) 
regarding the responsible and constructive use of social media platforms, both personally and on 
behalf of the Corporation. This Policy applies to all instances where Silver Tiger Personnel 
contribute to blogs, wikis, social networks, discussion forums, or any other social media channels, 
whether on official platforms of the Corporation or elsewhere. It aims to ensure compliance with 
securities laws, while safeguarding the best interests of the Corporation and promoting effective 
online communication practices.  This Policy should be read in conjunction with the Corporation’s 
Code of Business Conduct and Ethics and the Disclosure, Confidentiality and Insider Trading 
Policy. 

Terms Used in this Policy 

“Committee” means the Disclosure Policy Committee. 

“Designated Spokespersons” means, collectively, the Chief Executive Officer, the Chief 

Financial Officer, VP Corporate Development, and such other person or persons 

designated by the Committee, and each individually is referred to as a “Designated 

Spokesperson”. 

“Social Media” refers to internet-based tools and platforms that are used to share 

information and opinions, host conversations and build relationships, including, but not 

limited to social and professional networking sites and applications; image, photo, audio 

and video-sharing sites and applications; blogs, online forms, chatrooms, reviews and 

media comments; and other areas of the internet where comments, opinions and/or media 

can be posted or shared. Examples of Social Media include LinkedIn, Facebook, X 

(formerly Twitter), Instagram, YouTube, TikTok, WhatsApp and Reddit. 

 
Social Media Activity Relating to the Corporation 

1. Only Designated Spokespersons are authorized to post or respond to content on Social 
Media on behalf of the Corporation. All Social Media activity made on behalf of the 
Corporation must be reviewed and approved by at least two Designated Spokespersons, 
one of whom must be either the Chief Executive Officer or the Chief Financial Officer, 
before posting. This ensures that the Corporation’s Social Media “voice” and approach are 
aligned with its official press releases and marketing objectives. Disclosure should be 
consistent across all audiences, including the investment community, the media and 
investors. 
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2. When referencing the Corporation, Silver Tiger Personnel or the Corporation’s 

stakeholders on Social Media, whether on personal Social Media accounts or the 
Corporation’s Social Media accounts, Silver Tiger Personnel must adhere to the 
Corporation’s policies, including but not limited to the Code of Business Conduct and 
Ethics and the Disclosure, Confidentiality and Insider Trading Policy.  
 

3. Silver Tiger Personnel must not publish, post or release any information that is considered 
confidential or is not publicly available. This includes information regarding the 
Corporation’s operations, business, engineering and technical processes, intellectual 
property, business relationships, financial performance, results, prospects, activities or 
trading in the Corporation’s securities. More information regarding confidentiality can be 
found in the Corporation’s Code of Business Conduct and Ethics and the Disclosure, 
Confidentiality and Insider Trading Policy.  
 

4. When making comments on personal Social Media accounts that relate to the Corporation, 
the industry in which the Corporation operates or the activities the Corporation undertakes, 
you must make it clear that you are expressing your own personal views so that your 
comments are not perceived to be made on behalf of the Corporation. You must not use 
anything, or make comments in a manner, that may give a misleading impression of the 
Corporation’s endorsement or support of your personal comments, including the email 
address provided to you by the Corporation or the Corporation’s logos or insignia.  
 

5. You must ensure that information you present about the Corporation and its activities are 
factually correct and accurate. If information is inaccurate, you must take action to ensure 
it is corrected. 
 

6. The creation or maintenance of Social Media accounts that appear to be affiliated or 
associated with the Corporation is strictly prohibited without the prior written approval from 
the Committee.  

Personal Responsibility 

7. You are personally responsible for your own actions and the content published by you on 
Social Media. You must be aware that information posted or published has the potential 
to remain in the public domain indefinitely.  It is important to understand the impact of your 
actions and any content posted on Social Media may have on your reputation, the 
Corporation’s reputation, or the reputation of its stakeholders. The use of Social Media 
must be done with discretion, courtesy and respect for others. Actions, comments, 
statements, articles, photos and videos that are, or may be perceived to be, inappropriate 
or harmful to the Corporation, its reputation or its affiliates, employees, officers, 
shareholders, directors, customers, suppliers or business partners or that may lead to a 
contravention or a breach by the Corporation of any of its obligations, will not be tolerated 
and will constitute a breach of this Policy. 
 

8. You must ensure you understand how to properly operate Social Media applications, 
including privacy settings. Claims of ignorance will not excuse any contraventions of this 
Policy.   
 

9. Subject to applicable law, any activity that breaches this Policy may subject you to 
disciplinary action, up to and including termination of employment. The Corporation may 
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also direct you to remove any commentary, content or images posted that contravenes 
this Policy or any other policy of the Corporation. 

Reporting Inappropriate Activity 

10. You are encouraged to notify the Committee if you become aware of any Social Media 
activity that appears to violate this Policy or contains misleading, false or otherwise 
inappropriate information related to the Corporation.  


